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The GW School of Business is seeking partnerships with a diversity of global businesses for
the Spring 2025 Consulting Abroad Program (CAP), a synthesizing course for Global MBAs.

CAP is a compulsory project-based learning experience which provides a unique opportunity for
students to apply their professional backgrounds, market skills and theoretical understanding to gain
new sector knowledge and provide workable solutions to Industry Partners around the world.

Over 175 Industry Partners in 21 countries have
benefitted from CAP student teams’ actionable
é recommendations. Recent partners include:
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The collaboration is virtual January-April with students traveling to meet with partners in
May in order to finalize and present their findings. Through this pro-bono academic
collaboration, Industry Partners receive data-driven recommendations for a specific business
question, exposure to the latest business tools and techniques from top MBA students and
faculty, and connection to future talent. The Industry Partner monthly time commitment is
approximately five hours. Project topics include but are not limited to:
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