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FIELD TOOLS ELECTIVES 
 

 
This course builds student competency in an area important to both field courses, and later, in 
field-related employment. This course CANNOT be another field course or a current field-related 
elective. 
 

Choose ONE course identified for your chosen Field of Concentration. 
 
Course Course Title Prerequisites 
 
BUSINESS ECONOMICS AND PUBLIC POLICY: 
PSC 104  Methods of Public Policy Analysis  NO PREREQUISITES 
PAD 125/ PSC 117 Managing Public Policy    PSC 2 
 
FINANCE: 
ACCY 110  Financial Statement Analysis   BADM 51 & 52 
 
INFORMATION SYSTEMS: 
ACCY 110  Financial Statement Analysis   BADM 51 & 52 
COMM 120  Small Group Communication   COMM 41 
COMM 174  Intercultural Communication   COMM 41 
CSCI 110  Technology and Society    CSCI 49, 50, OR 51 
MGT 115  Leadership     BADM 130 
PHIL 135  Ethics in Business and The Professions   NO PREREQUISITES 
 
INTERNATIONAL BUSINESS: 
Unrestricted/ Student Option – See other Fields for appropriate options SEE BULLETIN 
 
MARKETING: 
SEE SEPARATE MARKETING HANDOUT or DEGREE INFORMATION PACKET FOR LISTING 
 
SPORT, EVENT, AND HOSPITALITY MANAGEMENT: 
ACCY 110  Financial Statement Analysis   BADM 51 & 52 
MGT 117 (FALL ONLY) Labor Resources, Negotiation & Conflict Res. BADM 130 
SOC 181  Special Topics in Sociology (Related to Sports Industry)  VARIED 
Unrestricted/ Student Option – See other Fields for appropriate options SEE BULLETIN 

 


