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This course builds student analytical competency in an area important to the field and the 
advanced CORE courses.  This course CANNOT be taken through the business school. 
 
Choose ONE course identified for your chosen Field of Concentration. 
 
 
Course Course Title Prerequisites 
 
BUSINESS ECONOMICS AND PUBLIC POLICY: 
STAT 118  Regression Analysis    STAT 51/53 
STAT 123  Introduction to Econometrics   ECON 11 & 12, MATH 
         31/52, STAT 112 
FINANCE: 
STAT 118  Regression Analysis    STAT 51/53 
 
INFORMATION SYSTEMS: 
PHIL 45 (should be taken before MGT 119) Introduction to Logic  NO PREREQUISITES 
PHIL 121 (should be taken before MGT 119) Symbolic Logic PHIL 45 or 

INSTRUCTOR’S 
PERMISSION 

STAT 118 (dual field student only) Regression Analysis STAT 51/53 
 
INTERNATIONAL BUSINESS: 
STAT 112  Business and Economics Statistics II  STAT 51/53 
STAT 118  Regression Analysis    STAT 51/53 
 
MARKETING: 
STAT 112  Business and Economics Statistics II  STAT 51/53 
STAT 118  Regression Analysis    STAT 51/53 
 
SPORT, EVENT, AND HOSPITALITY MANAGEMENT: 
PHIL 45  Introduction to Logic    NO PREREQUISITES 
STAT 112  Business and Economics Statistics II  STAT 51/53 
STAT 118  Regression Analysis    STAT 51/53 
 
 
 


