
GW’s School of Business prepares students for professional management careers. The School is a recognized

     education leader, the result of a strategy to improve its high academic standards while providing practical

experiences that leverage the unique advantages of its Washington, D.C., location. The depth and variety of its

academic and professional offerings provide rich opportunities for students in the school’s undergraduate, graduate,

and doctoral program.

                                 Susan M. Phillips, Dean
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F A C U L T Y  P R O F I L E
    Full-Time Total: 128
    Part-Time Total: 43
    Visiting: 5
    Full-Time (Tenure Track): 82%
    Full-Time (Non-Tenure Track): 18%

U N D E R G R A D U A T E
    Total Enrolled ..............................................................

    Entering Class ..............................................................

    Average SAT ................................................................

    Percent Female ............................................................

F U L L - T I M E  M . B . A .
    Total Enrolled ..............................................................

    Average GMAT ..............................................................

    Average Age ................................................................

    Years of Work Experience ...............................................

    Percent Female ............................................................

    Percent International ....................................................

G R A D U A T E  P R O G R A M S
    M.B.A. Total (Full-Time, Professional, and Executive) .........

     Specialized Masters Programs

        Accountancy ...........................................................

        Finance ..................................................................

        Information Systems ................................................

        Project Management .................................................

        Tourism Administration .............................................

    Total Specialized Masters Enrollment ...............................

    Doctoral Program .........................................................

    Total Graduate Enrollment .............................................

E N R O L L M E N T  F A L L  2 0 0 8
    1656 Undergraduate Students (43.2% of total)

    2090 Masters Students (54.5% of total)

    87 Doctoral Students (2.3% of total)
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G R A D U A T E  P R O G R A M S

  Financial Times, January 2008
    5th Worldwide for International Programs
    40th in the U.S.
    71st in the World

    Wall Street Journal, September 2007
    45th Regional Full-Time M.B.A. Program

    Aspen Institute/Beyond Grey Pinstripes, 2007-2008
    2nd Worldwide among Small Schools
         (fewer than 100 students enrolled)
    13th Worldwide; 11th in the U.S.
           – for Environmental Stewardship and Social Impact

    Princeton Review
    “Best 290 Business Schools,” October 2008
    6th in Greatest Opportunity for Woman

    Women3.0, January 2008
    “Top 50 M.B.A. Programs for Entrepreneurship”

    World Tourism Organization
    TedQual: Excellence in Tourism Education

U N D E R G R A D U A T E  P R O G R A M S

    U.S. News & World Report
    “America’s Best Colleges,” August 2008
    39th Undergraduate Business Program
    16th Undergraduate International Business Specialty

    Business Week
    “The Best Undergraduate B-Schools,” March 2008
    51st in the U.S.

    Fortune Small Business Magazine
    “America’s Best Colleges for Entrepreneurs,” Sept 2007
    Best 24 Colleges for Double Majors
    Women’s Entrepreneurial Leadership Initiative

C O N T A C T S

    Dean’s Office: (202) 994-6380
    Undergraduate Programs: (202) 994-7536
    Graduate Programs: (202) 994-1212
    Doctoral Program: (202) 994-6298
    F. David Fowler Career Center: (202) 994-6704
    Development and Alumni Relations: (202) 994-8157
    Communications Office: (202) 994-0767

www.business.gwu.edu

G W  S C H O O L  O F  B U S I N E S S

    Susan M. Phillips, Dean
    Prabir Bagchi, Senior Associate Dean
    Murat Tarimcilar, Associate Dean for Graduate Programs
    Lawrence G. Singleton, Associate Dean for
        Undergraduate Programs
    Krishna R. Kumar, Associate Dean for Research and
        Doctoral Studies

A C A D E M I C  D E P A R T M E N T S

    Department of Accountancy
    Department of Decision Sciences
    Department of Finance
    Department of Information Systems &
        Technology Management
    Department of International Business
    Department of Management
    Department of Marketing
    Department of Strategic Management & Public Policy
    Department of Tourism & Hospitality Management

C H A I R E D  P R O F E S S O R S

    Hossein G. Askari
        Iran Professor of International Business
    Timothy L. Fort
        Lindner-Gambal Professor of Business Ethics
    Donald E. Hawkins
        Eisenhower Professor of Tourism Policy

P R O F E S S O R I A L  F E L L O W S

    James Bailey
        Tucker Professorial Fellow of Leadership
    Min Hwang
        Shehadi Professorial Fellow in Real Estate Finance
    Anupama Phene
        Grub Professorial Fellow in International Business
    Jennifer Spencer
        Coelho Professorial Fellow in International Business

R E S E A R C H  C E N T E R S  &  I N S T I T U T E S

    Center for Entrepreneurial Excellence
    Center for International Business Education & Research
    Center for Latin American Issues/
        The Institute of Brazilian Issues
    Center for Real Estate & Urban Analysis
    European Union Research Center
    Global & Entrepreneurial Finance Research Institute
    GW Women’s Leadership Institute
    Institute for Corporate Responsibility
    International Institute of Tourism Studies
    Institute for Integrating Statistics in Decision Sciences
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